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1.  NTT   *1  

2.   

3.  2015 3 13 2015 3 17  

4. 1,058  

5.  10 20  

(*2) 7 3  

6. (*3) (*4)  

 

 

< > 

 1,058 100.0% 

99  353 33.4% 

100 499  248 23.4% 

500 999  104 9.8% 

1,000 2,999  122 11.5% 

3,000 4,999  44 4.2% 

5,000  187 17.7% 

 

< > 

 1,058 100.0% 

 314 29.7% 

 97 9.2% 

 83 7.8% 

 50 4.7% 

 138 13.0% 

 88 8.3% 

 215 20.3% 

 73 6.9% 

 

 

 

< > 
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 516 48.8% 

 542 51.2% 

 

< > 
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24  24 2.3% 

25 29  94 8.9% 

30 34  133 12.6% 

35 39  167 15.8% 
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50 54  142 13.4% 

55 59  87 8.2% 

60 64  30 2.8% 

65  25 2.4% 
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1-2.  
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1-3.  
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1-4.  

 

 

47.9%  

 41.2%  

 

47.9% 43.7%

43.7% 41.2%  1-4-1  

 

 

ᶫ  1- 4- 1 ҧ  

<ϐ Ẁ ר ׄʣ ♫ ᴣ> n=119  

 



 10 
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ᶫ  1- 5- 1 ϐ Ẁ ֝ ̔ ⱪ 
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2.  

2-1.  
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2-2.  
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2-3.  

 

 6

 

 32 7 71.9%

 

 

 6

 2-3-1  

 

 32 7 71.9%

62.5%  2-3-2  

 

ᶫ  2- 3- 1 Ḩ Ḹ ϐ n=203  

  

 

 

ᶫ  2- 3- 2 Ḩ Ḹ ϐ (n= 32 )  

   

ὑ

68.0%

64.0%

66.0%

59.6%

ὑב

71.9%

68.8%

62.5%

62.5%



 20 

2-4.  

 

 39.4%

35.8%  

 8

 

 

 39.4%

35.8%  2-4-1  

 

8

82.4% (81.4%) (80.1%)

 2-4-2  

 

 

ᶫ  2- 4- 1 < ᷀ ҥϐ Ḩ Ḹ > Ḩ Ḹ ϐ ⱷ ׄ
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3. 10 20  

3-1.  
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